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Executive summary

+40 Years

30th Place

11

+900 Designers

Stores

The Conran Shop was founded 
in 1973 for Sir Terence Conran, 
since then it has been one of the most 
lifestyle retail stores in the world.

The Conran Shop ranks the 30th 
place in the 50 Best Conceptual Stores 
in the world.

The Conran Shop counts with 11 
stores in 3 different countries like 
London, Paris and Japan.

The Conran Shop has a diverse 
portfolio with mid-century 
teachers, emergent talents, brands 
and manufacturers offering expert 
crafts and unique pieces.
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About The Conran 
Shop

Founded by Terence Conran in 1974, The Conran 
Shop’s roots are in London, where it was responsible 
for the revival of the historic Michelin House building 
on Fulham Road, Chelsea. The Conran Shop has since 
grown with stores in Marylebone and Paris to become 
a leading luxury retailer offering a covetable edit 
of furniture, lighting, home accessories and gifts 
from some of the most iconic and up-and-coming 
designers from around the world.

The Conran Shop aims to inspire and excite through 
collections that reflect the way we live. Simple 
functionality, considered design and the latest 
innovation are the foundation of our philosophy. 
We seek to offer a truly unique customer experience 
from our ever-changing space The Blue Room 
to regularly hosting exclusive events.

Recently awarded Homes & Gardens ‘Retailer 
of the Year’ in 2013 and recipient of Wallpaper* Design 
Awards ‘Best Reissue’ in 2014 for the Judd at Conran 
Capsule Collection, The Conran Shop continues 
to play a central role in the flourishing London design 
scene. It’s not hard to see why The Conran Shop 
is the savvy shoppers’ go-to for classic designs, 
inimitable exclusives and bespoke buys.
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Good and accessible 
design improves 
the quality of life”

“
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Highlights The Conran Shop is dedicated to providing 
an unbeatable shopping experience with 
carefully curated products – including vintage 
and modern designs and inspirational editorial 
via their blog, expert interior advice and unrivalled 
personal services.

With a heritage spanning over 50 years, the Conran 
name has established itself as a brand synonymous 
with all areas of design. As a collection of design 
led entities, the principal activities of the Conran 
Group are architecture, interior, product and graphic 
design, brand licensing and the operation of shops, 
restaurants and hotels. Improving the lives of their 
customers is the aim and lifeblood of the Conran 
Group whether it be creating a range of cookware 
or running and furnishing shops, restaurants 
and hotels in major cities around the world, 
or large scale urban master planning.
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A couple of years ago, The Conran Shop was dealing 
with a classic problem about the limited amount 
of organic search traffic without brand.

The Conran Shop went to Builtvisible and they worked 
together for 6 months. Builtvisible helped The Conran 
Shop to identify and fix “quick SEO wins” on their soon 
to be replaced eCommerce platform, providing a more 
detailed keyword research, technical spec and site 
architecture for a future platform.

They worked together in a new Creative Content 
Marketing Campaign with which took The Conran 
Shop to the 1st place om Google.co.uk for “designers 
chairs” and the threee first places for “designer 
ilumination” and “designer lights”

Achievement

Results:

Visibility in search engines 
in six months.

56% more

312%
Increase in the income 
through the organic traffic 
without brand

+54%
Increse in brand 
organic traffic
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Achievement The Conran Shop wants to be one of the biggest 
design highligth voices on social media, 
for that reason they called “We Are Social”  to got 
help from strategic advices, intern capacitation 
and platforms development to bloggers diffusion 
and presence on social media like Facebook 
and Twitter, with this strategy The Conran Shop had 
organized events and campaigns for bloggers 
and influencers and it had used Facebook 
and Twitter to offer special knowledge about 
Conran’s products to the clients.

The Conran Shop x Carl Hansen

The Conran Shop x Carl Hansen in Marylebone
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London Design 
Festival 2018.

The Conran Shop 
x Pinterest

In this collaboration The Conran Shop and Pinterest 
allowed the public and clients to participate 
in the personalized shopping journey.

The installation was created to unify the limits 
between fisic and digital worlds, the way was bordered 
with 1,600 red ceramic pins.

The way took the public to explore all the new 
collections and products of The Conran Shop. 
The public was able to interact with the installation 
through the Pinterest Codes, with those specific 
codes the clientes were conected to the Conran 
Shop´s boards.

Also with their smarthphones the public was able 
to explore the products and activate unique digital 
experiences and with the highlight tags the elements 
could add automatically to a Conran’s wishlist 
in the client personal Pinterest boards.
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Experience Each of the The Conran Shop stores are a unique 
piece of design from the exterior to the interior. 
Sir Terence Conran took the design of his stores very 
seriously because they are currently considered 
emblematic points of the cities where each one 
is located.  For the most part, The Conran Shop 
stores are located in old buildings that were carefully 
remodeledby experts in the field.

From single-story stores to full 3-story stores, 
The Conran Shop stores feature a carefully selected 
collection of furniture, lighting, kitchen and dining 
products, home accessories and gifts from some 
of the most iconic designers and new talent 
exciting the world. 

Among its many features, The Conran Shop 
Marylebone contributes to the famous street festival 
Marylebone Summer Fayre, where every year 
The Conran Shop invites collaborators and 
professionals to talks and demonstrations.

In most opinions, people really love and enjoy their 
visits in The Conran Shops, even if they don’t buy 
anything. A few clients and costumers say that 
is more a contemporary design gallery that a shop 
and that’s because all the stands and collections 
that the stores has.

The variety and diversity of all the products like 
the furniture, cookware, electronics, lamps, book, 
etc make people say that every product is a beautiful 
inspirational master piece.
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